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Type of Brand Activity

Print publications 19 28% 17 17%

Websites / online products 12 18% 20 20%

Email newsletters 14 21% 21 21%

Digital editions 10 15% 16 16%

Mobile publications / apps 6 9% 3 3%

Live events 6 9% 24 24%

TOTAL BRANDED ACTIVITIES 67 100% 101 100%

Turnover (£m) 37 33

Headcount (FTEs) 60 52

Turnover per FTE (£000) 613 625

Turnover per brand (£000) 549 322

How many brands does your company publish?

Average 

Consumer 

Publisher
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B2B 

Publisher
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Realism. 
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Challenge. 

Current Critical Action Categories 

(1 to 10 scores) 

Action Category 
Last 

Year 

Curren

t 

Chang

e 
Business 

streamlining 
4.6 5.0 +0.4 

Developing existing 

products 
5.9 6.1 +0.2 

Developing new 

products 
5.9 5.9 - 
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